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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationship exception from the ungolicited fax advertisements
rules severely interferes with my day-to-day busineszs az a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asscociatione routinely send wia faogimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the coperations of cover 3.5 million professionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxex to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aesoociation to seek and obtain written coneent
from their respective membership in less than thirty days, in order teo prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communlcation. It 1= unreasonable to think that an association can
eeek and obtain consent from almest 1 million memberes by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeasful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To eeocure the appropriate written coneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyele. This iz the most
effective method for providing express written consent to NAR and my atate and local
REALTOR® assoclations. The stay 1s also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinocerely.
George Turner

1012 Cain Rd.
Fayetteville, RC 28303-4017




Aug B6 26883 21:99:38 Via Fax -

v

FCC/0SEC 2824184187 1 TO Dear Ms. Marle Page BA1 Df 881

August 06, 2003
Dear Me. Marlene 5. Dortcoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® assooiatione routinely send via faoeimile, inocluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profezsionals in the real estate industry. I echo
HAR e position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board, state association, and national assooiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable teo think that an association can
geek and obtain consent from almoet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facmimiles is instrumental to ensuring a timely and succeasful transaction. An
effective date of Auqust 25, 2003, can potentially delay the majority of these
traneactione. To eecure the appropriate written oconsent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the PCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance proceduree for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate tramnsactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Craig Harding

HC 04 BOX 9138
PALMER, 99645
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsgolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associatione routinely send via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that thesze rules will have on ita over 900,000 members and on
the operations of over 3.5 million professzional=s in the real estate industry. I echo
HAR e poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaguegs in the timeframe set by the FCC. It will also be difficult for my local
board, estate association, and national aesgoociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective meanz of communication. It is unreaszonable tc think that an association can
gseek and obtain coneent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homesg in the zales pipeline. <Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written oconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businezses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent te NAR and my state and local
REALTOR® assoclations. The stay is alsoc essential in order to institute the required
compliance proceduree for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Thomas Herren

1357 Bthel Avenue
Lakewood, OH 44107-2321



Received 08/06/2003 09:54PM in 01:16 on line [401 for OSECFILINGS * Pg 1/1
Aug B6 2883 22:8B:34 Via Fax -> FCC/O0SEC 2A2418R187 1 TD Dear Ms. Marle Page HB81 Of 881

August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busziness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business aa a real eatate professional.
Furthermore, the rules hinder the types of communication that my national. state and
loocal REALTOR® aseocociatione routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszszionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreascnable te think that an association can
geeek and obtain congent from almost 1 million members by August 25, 2003 .

Today. there are over 2z million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. &an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written coneent will eignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businezses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay 1s also essentlal in order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Donnie Laurents

100 Boulder Cove
Macon, GA 31220-8717
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablizhed businegs relationship exception from the unszolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® asecoiations routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszsionals in the real estate industry. I echeo
NAR £ position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxe= to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, etate asecoiation, and naticnal aesocciation to seek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreascnable to think that an assoclation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facasimiles is instrumental tc ensuring a timely and successful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
traneaotions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and loeal
REALTOR® associations. The stay is also essential in order to Institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Richard Levengon

117 Center Park Drive
Fnoxville, TN 37922-2131
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing teo convey my
wholehearted support for NAR = Requeet for Emergenoy Stay of Facosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businezz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore. the rules hinder the types of communication that my natlional, state and
local REALTOR® associatione routinely send via faceimile, including information on
conventions or continuing education claszses, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assoociation, and national association to seek and obtain written congent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facasimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To secure the appropriate written congent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congzent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsc essential in order to lnstitute the required
compliance procedures for fax communications with my olients and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Rudy Straley

100 East Jackson Street
Paulding, OH 45879-1223
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August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remcve the
egtabligshed business relationship exception from the unseolicited fax advertizements
rules severely interferes with my day-to-day business as a real esatate professional.
Furthermore, the rules hinder the types of communication that my natlional, state and
local REALTOR® aseociatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facesimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million professicnals in the real estate industry. I echo
NAR e position and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assocciation, and national association to seek and cobtain written conszent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. &an
effective date of RAugust 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written consent will eignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; busineszsez will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay 1s also essential in order to institute the required
compliance procedures for fax communications with my olients and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conzideration in this matter.
Singerely,
Tom Inglegby

2025 SW Mt Hocd Lane
Portland, OR 97201-1561
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE : CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION COF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished businegs relationship exception from the ungzolicited fax advertizements
rules severely interferes with my day-to-day businesa as a real estate professional.
Furthermore, the rules hinder the types of communication that my natlional, state and
local REALTOR® associations routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Faczimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & poeition and emphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, wvendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assocoiation, and national asgociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective meansg of communication. It is unreasonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the gales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of theae
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form can be incorporated into the annual dues billing cyele. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also eszsential in order tc institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Ivan Ramos

38 Malling Drive
Rochester, NY 14621-3218
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Auqust 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asecciations routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professzionals in the real estate industry. I echo
NAR £ position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, etate asscoiation, and national assocciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasonable to think that an association can
geek and obtain oconsent from almost 1 million members by Auguet 25, 2003 .

Today., there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To eecure the appropriate written oconsent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other bueinesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter. It seems that the real
estate industry is being bomb barded on all sides. Your help will be greatly
appreociated.

Thanking you in advance.

Licensed Realtor in the State of Texas #0368314

Sincerely,

Rowena Hackfeld

101 W. Tanglewood
New Braunfelsg, TX 78130-8132
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August 06, 2003
Dear Msz. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergencoy Stay of Faoeimile Advertieement
Rules in the above referenced docket. The FCC = unexpected decizion to remove the
established business relationship exception from the unseclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asscciatione routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 milllon profesgsionals in the real estate Industry. I echo
NAR = position and emphasize that it will be extremely diffioult to cobtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state asscoiation, and national aescoiation to seek and cobtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain ooneent from almogt 1 million memberg by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentlally delay the majority of these
traneaoctione. To secure the appropriate written ocongent will eignifiocantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ies in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inteo the annual dues billing cycle. This is the most
effective method for providing express written consent to RAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Norma Santana

2175 River Cliff Dr.
Roswell, GA 30076-3903
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules meverely interferes with my day-to-day business as a real estate profeasional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asecciatione routinely send via faosimile, including information on
conventions or continuing education claszes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alse be difficult for my local
board, state aescoiation, and national aeecoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain coneent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzsent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written conaent teo NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Carl DeMusz

9800 Rocksaide Road, Suite 1000
Valley View, OH 44125-6270



http://Rocksi.de

Aug B6 ZAA3 21:31:51 Via Fax -

v

FCC/0SEC 2824188187 1 T0 Dear Ms. Marle Page HA1 Df 881

August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types c¢f communlication that my national., state and
looal REALTOR® aegecoiatione routinely eend via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and con
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR e poeition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes= to my customers, vendors and real estate
colleagues in the timeframe set by the PCC. It will alsgo be difficult for my local
board, estate association, and national association to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable teo think that an association can
seek and obtain consent from almeoet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices toc gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedurees for fax communicatione with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Alan Applegarth

180 Stonehenge Dr.
Providence, UT 84332-9644




Aug B6 2AA3 21:33:83 Via Fax -> FCC/0SEC 2A24188187 1 TD Dear Ms. Marle Page 881 Of 841

August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businegs relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® aseocociatione routinely eend via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Faceimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR g position and emphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FPCC. It will also be difficult for my local
board, state assocoiation, and national asgocciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. Az a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasocnable to think that an association can
geek and obtain occneent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the zales pipeline. Communiecating via
facsimiles is inatrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaoct
homebuyers and home sellers ability to move prowptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thies regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and lccal
REALTOR® associations. The stay is also essential in order to institute the required
compliance proceduree for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sincerely,
Wayne Brewer

435 Hartford Turnpike
Vernon, CT 06066—4834
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR® aseocoiatione routinely eend via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphaesize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendor= and real estate
colleagues in the timeframe zet by the FCC. It will alsoc be difficult for my local
board, state association, and natiocnal aseociation to seek and obtain written congent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasenable to think that an association can
seek and obtain coneent from almeet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the zales pipeline. Communicating via
faczimiles is instrumental to ensuring a timely and succeasful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactions. To sBecure the appropriate written ooneent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and loecal
REALTOR® assoclations. The stay 1s alsoc essentlal 1n order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transzactions.

Thank you for your attention and consideration in thias matter.
Sincerely,
Jeff L. Graham

9951 Atlantic Boulevard, Suite 322
Jacksonville, FL
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August 06, 2003
Dear Me. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing tc convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtabligshed buzinegg relationsghip exception from the unzelicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
local REALTOR® aseocciatione routinely send via faoesimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, venders and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state aeesoociation, and national asscoiation to seek and cbtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability teo fax important information about upcoming conferences,
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain coneent from almeost 1 millicon members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the salesz pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 23, 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written occneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendorsa.

It ie in thie regard that I urge the FPCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance prooceduree for fax communications with my oliente and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinoerely,
Kenneth Kilbourn

P.O. BOX 1365
Ramona, CA 92065-0875
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September 03, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted eupport for NAR = Request for Emergenoy Stay of Faceimile Advertisement
Ruleg in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertizements
rules severely interferes with my day-to-day business as a real eatate profeasional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® associatione routinely send via faogimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million profeszgionals in the real estate industry. I echo
NAR £ poeition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aesociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important information abeout -upceming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain oconsent from almoet 1 million membere by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transaotions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; buszinesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thies regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent tec NAR and my state and local
REALTCR® associations. The stay is alsoc eszential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Lisa DeNitto

3140 West Ward Rd #101
Dunkrik, MD 20734-3046
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Auqust 06, 2003
Dear Me. Marlene §. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR s Request for Emergency Stay of Faosimile Advertieement
Rules in the abeove referenced docket. The FCC s unexpected decizion to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® assooiatione routinely send wvia faceimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect az a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rulea will have on its over 900,000 members and on
the operations of over 3.3 million profezzionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
coclleagques in the timeframe set by the FCC. It will also be difficult for my local
board, state asscoiation, and national aseoociation to eeek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an assoclation can
seek and cobtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is inatrumental to ensuring a timely and succesasful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written consent will significantly impact
homebuyers and howe sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to thiz new requirement; businesses will have to
amend current practicea te gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. Thigz is the most
effective method for providing express written consent to NAR and my state and lecal
REALTOR® assoclation=. The stay 1= also essential in order to institute the required
compliance procedures for fax communicatione with my oliente and other bueinessges to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
John Brummal

5628 SBpiritus Place
El Paso, TX 79932-1924
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faocsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businesgs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day businesa as a real estate professional.
Furthermore. the rules hinder the types of communication that my natlional, state and
local REALTOR® associatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duees paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that theae rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR = poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national assocoiation to seek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information abcut upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasonable to think that an association can
geek and obtain coneent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facasimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oongent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesszes to
ensure minimal disruptions in real estate tramnsactions.

Thank you for your attention and consideration in this matter.
Sincerely.
David Angione

138 52nd ST SW
Canton, OH 44706-4312
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergenocy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day busineas as a real estate profeasional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® ageociatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aeeocciation to seek and obtain written consgent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable tc think that an association can
geek and obtain ocongent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. howes in the sales pipeline. <{ommunicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 253, 2003, can potentially delay the majority of these
traneaotione. To secure the appropriate written oconsent will eignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement: busineszzes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thiz is the mest
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay 1s also essentlial in order to institute the required
compliance procedures for fax communications with my oclients and other buminesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Gary Walter

“150 W Main §t, P.O. Box 34"
St. Joseph., MI 49085-2625




flug B6 2883 23:28:34 Via Fax -> FCC/0SEC 2824188187 1 TD Dear Ms. Marle Page BH1 Of 841

August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONRAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Requeet for Emergenoy Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-toc-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® associatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NHAR & position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. Tt will also be difficult for my local
beoard, etate aesooiation, and national aesociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
geek and obtain oconsent from almeoet 1 millicon membere by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Commnicating via
facsimiles is instrumental to ensuring a timely and successful transaction. an
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: buzinegzes will have to
amend current practices te gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FPCC to estay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyecle. This is the most
effective method for providing express written consent to NAR and my state and loecal
REALTOR® associations. The stay is also eszential in order to institute the required
compliance proceduree for fax communicatione with my oliente and other buesinesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
The REALTORS in Georgia need your help.

Sincerely,

Larry Hathcock

101 N Thornton Ave, Ste 211
Dalton, GA 30720-4282
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR & Requeet for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exeception from the unzolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
loocal REALTOR® ageociatione routinely eend via faceimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect az a
dues paying member.

NAR in its Regquest for Emergency Stay of Facsimile Advertiszement Rules has ocutlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely diffiocult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alzo be difficult for my local
board, state aescoiation, and national asscoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating wvia
facsimiles is inatrumental teo ensuring a timely and succeasful transaction. An
effective date of August 25, 2003, can potentially delay the majerity of these
trangacotions. To secure the appropriate written congent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszszes will have to
amend current practiceas to gain this new consent from consumerz and vendors.

It ie in this regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congsent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance procedures for fax communicatione with my clients and other businegees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Beverly Chapman

404 Brunn School Road-A
SANTA FE, NM 87503
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August 05, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the HATIONRAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR® aseoociatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Reques=t for Emergency Stay of Facesimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and cn
the operations of over 3.5 million profeszionals in the real estate Industry. I echo
NAR B pceition and emphasize that it will be extremely difficult to obtain the
required written consent to send fawxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
bocard, state assgooiation, and national assooiation to seek and obtain written coneent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It 1s unreasonable to think that an association can
eeek and obtain oconsent from almoet 1 million membere by Auqust 25, 2003 .

Today. there are over 2 million U.S. homeg in the gzales pipeline. Communicating wvia
facaimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To esecure the appropriate written ocneent will signifiocantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communicatione with my oclients and other businegses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinoerely,
Randy Bagby

130 Fairmont Blvd
Rapid City, SD B57701-5400
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businezs relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of cocmmunication that my national., state and
local REALTOR® asecociations routinely send via faceimile, including information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facesimile Advertizement Rules haz outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR e poeition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national asgooiation to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreaszonable to think that an association can
seek and obtain consent from almecet 1 million members by Auqust 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To gecure the appropriate written ccnsent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time tc adapt to this new requirement; businegszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alzo essential in order to institute the required
compliance procedures for fax communicatione with my cliente and other businemees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideraticn in this matter.
Sinoerely,
Julie Wettstein

3438 North State Hwy 414
Lyman, WY 82937-9052




fiug B6 2883 23:32:22 Via Fax -

v

FCC/0SEC 2024188187 1 TD Dear Ms. Marle Page HA1 Of 881

August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR s Requeet for Emergency Stay of Facsimile Advertisement
Rules in the abeve referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® associations routinely send via facsimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules haz cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assoociation, and national asecciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. Aa a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consgent from almoet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeszsaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To secure the appropriate written consent will eignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendorsa.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay iz also es=ential in order to institute the required
compliance procedures for fax communicatione with my cliente and other businegszes to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and consideration in this matter. While I don't mind
recelving unsclicited faxes, I do not wish to recelve faxes that have nothing teo deo
with my industry. I can decide for myself whether or not the fax i relevant to my
needs. I do, however, want something to be done about unsolicited e mail, faxes,
and voice mailg that have to do with things other than Real Estate.

Sincerely.
Fran Lazerov

9277 N. Meridian St.
Indianapolis, IN 46260-1803
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Augqust 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Requeet for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businezs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® aeeociatione routinely esend via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect a= a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszszionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to obtain the
required written consent tc send faxe=z to my customer=, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and natiocnal aessociation to =eek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicaticn. It is unreasonable to think that an association can
eeek and obtain occoneent from almest 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transacotione. To eecure the appropriate written oonsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclatlons. The stay is also essentlal in order tco institute the required
compliance procedures for fax communicatione with my oclients and other bueinemees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Cynthia Kivlin

13809 Paisano Circle
Austin, X 78737-9519
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Augqust 06, 2003
Dear Meg. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONHAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected deciszion to remove the
establigshed business relationgship exception from the unszeclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR® agecciatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely diffioult to obtain the
required written consent tc send faxes to my customers, vendors and real estate
colleagues in the timeframe =set by the FCC. It will alzo be difficult for my local
board, state assocoiation, and national aescoiation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences.
promoticnas and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain oonsent from almoet 1 million membere by Auguet 25, 2003 .

Today. there are over 2 million U.s. homes in the szalez pipeline. Communicating via
facaimiles is inastrumental to ensuring a timely and successful transaction. &an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businegses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® association=. The stay i1s alsc essentlal in order to institute the required
compliance procedures for fax communicatione with my clients and other businemees to
ensure minimal disruptions in real estate transactions.

Thank you for yocur attention and consideration in this matter.
Sincerely,
Nancy Reinert

2700 N. Belt
&t. Joseph, MO 64506-2000
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablighed businegz relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national., state and
loocal REALTOR® associatione routinely eend via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rulea will have on its over 900,000 members and on
the operationz of over 3.3 million professiconals in the real estate industry. I echo
HAR s peeition and emphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, etate agsociation, and national assooiation to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important informatiocn about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
geek and obtain consent from almoet 1 million membere by August 25, 2003 .

Today, there are over 2z million U.5. homeg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeasful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transacotione. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices toc gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. Thisz is the most
effective method for providing expreas written consent tc NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my ocliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Ueychai Liangsiri

1255 Pennsylvania Ave
Brooklyn, NY 11239-1118
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Augqust 06, 2003
Dear Ms. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
establighed business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my natlional, state and
local REALTOR® aseociatione routinely send via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million professionals in the real estate industry. I echo
HAR g poeition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe szet by the FCC. It will also be difficult for my loecal
board, state assooiation, and naticnal aescoiation te seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almoet 1 million members by Auguet 25, 2003 .

Today. there are over 2 million U.S. homes in the gales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
transaotions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Michael A. Williams

1113 E. Main
Montrose, CO 81401-4043
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Requeet for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businessz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my natlonal, state and
local REALTOR® aseociatione routinely send via faosimile, including information on
conventions or continuing education claszes, which is a benefit that I expect as a
dues paying member.

NAR in its Requeszt for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national asscciation to seek and obtain written comsent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. Am a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain occneent from almeet 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental tc ensuring a timely and succesaful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oonsent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement:; buszinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance proceduree for fax communications with my cliente and other businemees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.,
Paul Morley

112 stapleteon Way
High Peint, NC 27263-1152
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August 06, 2003
Dear Mg. Marlene S. Dortoh:
RE: G Docket No. 02-278

As member of the HATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established businesz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of comminication that my national, state and
local REALTOR® agsociatione routinely send via facoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR e poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, estate assooiation, and national asecoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain oconeent from almoet 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homez in the sales pipeline. Communicating via
facaimiles is instrumental tc ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay 1s alszoc essential in order to institute the required
complianoce prooeduree for fax communications with my olients and other busineeses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Phyllis Ritter

132 W. Maple
Deshler, OH 43516-1124




